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1. Justin Schuh | Director, Chrome Engineering Building a more private web: A path towards making third party cookies obsolete
https://blog.chromium.org/2020/01/building-more-private-web-path-towards.html

2. 4 Ways The Death Of The Cookie In Chrome Could Affect Marketers
https://www.adexchanger.com/advertiser/4-ways-the-death-of-the-cookie-in-chrome-could-affect-marketers/#more-128788

3. Google Chrome Will Drop Third-Party Cookies In 2 Years
https://www.adexchanger.com/online-advertising/google-chrome-will-drop-third-party-cookies-in-2-years/

4. What's In Google’s Privacy Sandbox? Nothing, For Now
https://www.adexchanger.com/privacy/whats-in-googles-privacy-sandbox-nothing-for-now/

5. Chrome Is Killing Cookies — But SameSite Still Needs To Be Updated
https://www.adexchanger.com/privacy/chrome-is-killing-cookies-but-samesite-still-needs-to-be-updated/

6. Facebook Is Killing Off Its Web Supply In Audience Network — And Don't Be Surprised If It All Shuts Down
https://www.adexchanger.com/platforms/facebook-is-killing-off-its-web-supply-in-audience-network-and-dont-be-surprised-if-it-all-shuts-down/

7. Facebook will shutter Audience Network for mobile sites
https://www.mobilemarketer.com/news/facebook-will-shutter-audience-network-for-mobile-sites/571807/

8. SameSite Cookie Changes in February 2020: What You Need to Know
https://blog.chromium.org/2020/02/samesite-cookie-changes-in-february.html

9. Why Addressability Will Flourish In A Cookieless World
https://www.adexchanger.com/data-driven-thinking/why-addressability-will-flourish-in-a-cookieless-world/
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